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COFFEE TABLE BOOKS, EMAAR PROPERTIES // DUBAI
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beautiful people can be.
It’s all love &

The real-life story of a two-year-old,
diagnosed with type 1 diabetes.

By Abby Wilks

There will be days that might be harder than others,
When your diabetes means you feel like staying
in bed, under the covers.

Or when your blood glucose is high, you might feel a :

But wait, it’s not all bad, don’t panic
You can still do this, there’s no need tof

With a little help, you can do it - like me,
And now my pancreas is made up of fami
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M \WE HAVE MARKED

We deliver world-class integrated communications campaigns —
have grown, we remain nimble and driven by the evolving

We are a challenger. We' t afroid to be different. We hu
whatever it takes to #makeithappen.

We are your team - we work 0s one.

We are humble. W w where we came frol ow those that have
believed in us al; nd we are f g ful

We are head over heels in love with what we do and we are mas:
excited for what's next.

“The reason
I love them...

nuine and honest.
y know what \ and they adapt to
needs.
onderful with me and
del to show what
on with hard work and

L JUNKIE DIARY
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Creation, Strategy, Advertising

PR

Traditional, Digital, Influencer

CREATIVE

Film & Photography, Design & Animation

SOCIAL

Strategy, Management, Content

DIGITAL

Marketing, Tech & Web Dev, Media e -

EXPERIENTIAL
Brand Activation, Product Launch, Events

CREDENTIALS PACK, HOUSE OF COMMS // DUBA|
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SHOWCASING
ANA IVANOVIC

BILL GATES
ILANTHROPIST

MARIA SHARA gy, :
s 1

MAVERICK WATCHMAKER
ELEBRATING RICHARD MILLE

LIFE BEYOND SPORT MAGAZINE // DUBAI
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Try our new app:

Austria Snapshot Adventure
and win a dream trip to Austria every week!

TIHIEADIRDIRESS

THE B LVD

Serviced Residences

4
b
Rahect &

LoJi LS sl sl § @A) Bul )
roJlall 59 2150 5iogluS 5l Ul § QP gy He. to the most prestigious square
+ajlengs ylgiell: lgolleo wanl e iiS jloc) kiloretre in the world. Emaar unveils its latest hallmark
«adino kg offering: The Address The BLVD, Downtown Dubai.
Jol2IU d1iig001092) 00124049 41528 G4 ¢ « Fully fumished kacury serviced 5-star residences
Jgo 2y pitso Sl + « Dreaty Inked o The Dubai Mall
R[SV TN JPNE P | N Sales start on September 22, 2012.
o V (s o 9 g0 ool olelw Opening hours are from 9.00am to 7.00pm.
IR0 g Loc] AABYD [0 g5 Jloclglaod Venue: Emaar Sales Centre, Emaar Square, Downtown Dubal
Vgl 4305 o) a9 gl : upauill adysbo Registration process: First come fst served basis
A--EMAAR (T V) 800-EMAAR (36227)
+VIEFNNAA +971 4 366 1688

EMAARCOM EMAARCOM

MEET THE NEIGHBOURS

L o P
Kareem

that cater to farr
reservations for Iftar.

Iftar at Mizaan Restaurant

We've opened a brand new African + Eastern store at Burj Views,
2 Downtown Dubai that is jam packed full of all your favourite tipples. Make sure
o check our wide range - all at very attractive prices - making your life EASY1

T e woacs ¢« 7 suniviews To find out more check our website for detais or cal
5 TEL:04 3538075
The H Hotel (formerly The Monarch Dubai)
One Sheikh Zayed Road,
Box 125511, Dubai, UAE.
4971 4501 8888 F:+971 45018899 . thatir g \ -

] and mint.

Store open every Sunday to Thursday from 10am - 9pm and Fridays from 2pm - 9pm.

arFrican easrern

GA4S is a leadi

provider in the Middle East with
operations in Saudi Arabia, C
Kuwait, Bahrain

and Yemen, ensurin

through custome

GA4S s active in more than 120 countries, and is
the largest employer quoted on the London Stock
Exchange with more than 618,000 employees.

For o e )

Tel: 4971 4434 2130 Regional@u:

-

aFrican+eastern

african_eastern INSPIRING GREAT BLENDS

africaneasternstore

africaneastern

PRINT ADS



COME AND WATCH TWO OF THE

B WORLD’S MOST
BN EXCITING CRICKET

GO HEAD TO HEAD
IN ABU DHABI Tile Spenase:

B3 © #PAKVSL

ADCB DUBAI
THE

INVITATION
POW% l'_?

ADCB Khalid Bin Walid (Bank Street) Branch,

I PERFORMANCE

Mezzanine Floor
- Date: Tuesday 12th September 2017
8:30am for 9:00am start
ion to last approxi ly one hour

Ample liquidity has been a major factor behind
equity and bond markets moving in the same
direction so far this year, suppressing volatility.
History suggests that this trend is unsustainable.
The end of any bull market is inherently a difficult phase of
the cycle - more so this time around as investors may have
to navigate the potential withdrawal of extraordinary

central bank stimulus.

SPEAKERS:
Stuart Rumble, Investment Director,
Multi Asset, Fidelity International -
the outlook for income-generating assets

Azad Zangana, Senior European Economist
& Strategist, Schroders - risk assets and the

global economy

Schroders

K Fideiity
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7th Zurich Corporate
Touch 6s Community Day

day 16th March 2018

(Yuon -

ZURICH L(u)
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international

LET®S GET THE
BALLS ROLLING IN
AFRICA & ASTIA

e ZANED

CRICKET

REGISTER NOW
OR THE SPRING TER

ABU DHABI
CRICKET

The UAFE’s premier cricket
coaching program for children

aged from 4 - 19 years old

Prices start from AED 400 per term
Starts Monday 8t January, 2018

As part of the BSME U1l Games, Kings' School Al Barsha, along with our headl\ine
sponsor Camps International, are launching an important initiative. We want to make
1,000 footballs to give to children in Africa & Asia. We invite you, either companies or

families, to sponsor a panel on these footballs. The cost to you is only AED 2,000.
The footballs will be presented to Camps International, who will distribute them to
children in remote parts of Africa & Asia.

\f you can support us, please email
jane@corporateaffair-me.com by December 7th 2017.

AbuDhabiCricket.ae/academy

Head to our website to see new the coaching schedule

and to register for the coming term
Abu Dhabi
ts Council Sponsorship funds will be used to produce and deliver 1,000 specially made balls. Excess funds will go towards the running of the
BSME U1l Games. Four to six football designs will be created to incorporate all the sponsors’ logos and then 1000 balls made.

All sponsors’ logos will also be displayed in the official Games' programme, alongside an overview of the project.

B f W @AbubDhabiCricket

SRR CORPORATFE-EEVERS



™ £ ¥ THE BEST
- COMEDV
® NIGHT
AROUND!

Friday 29th September,
Hilton Dubai Jumeirah - 7pm

Callus on +97150 8786 728
or visit us online for tickets and info

PAUL TONKINSON
‘A sensational live
performer, Yorkshire man

and former Time Out
’ Comedian of the Year”

P
PETER WHITE
“The funniest, slickest
Canadian stand up you'll

www.thelaughterfactory.com

'. DALISO CHAPONDA
“Britain’s Got Talent

see all year”
wa ¢ sensational finalist with
[ . & over 50m YouTube hitst » = T
/ = b ’ 7, UL
7 By e warusioNC> L CUTICKETS
{
QJ s h‘“ {

EA
WERAREIGOING &

7 . ™, \
> 1 p JIMMV MCGHIE
Ee. 3 y | “Exquisitely done, with a
= * - J compeliing simmering
w /! fury..impressive”
J
\

e -
Eutsuwn MANDY KNIGHT
e “walching Knight is

like being punched
by an iren fist ina

velvet glove™

Thurs 5th & Fri 6th at 9pm
Mévenpick Hotel Jumeirah Beach, Dubai

Call us on +97150 8786 728 or visit us online for tickets and info
www.thelaughterfactory.com I e s

“Check out his unique
brand of flattery and
abusel”

HAVE YOUR FESTIVE
PARTY WITH US!

Fri Dec 8th - Movenpick JBR @ The Talk, our signature international eatery

8,

. P ARIUSIBIROPAAN]
ST AT “Birdman is the all-round AT AT
CAREAMARXS package; witty, controversial, ANDREWIRYAN]

“Highly engaging, devilish, topical and silly.” “It's hard not to enjoy his Your :
) ; ) party can enjoy an amazing 5-star buffet, and free-flowing beverages
e ohloes R o' rieh from 7pm before the show starts at 9pm. PICKH A WINNER AND COME ALONG!

Packages including gig ticket start from AED 280 with soft drinks or Thurs November 2nd - Moevenpick JBR - 9pm
AED 320 with house beverages including hops, grape and short drinks. Friday November 3rd (late show)- Moevenpick JBR - 9pm
Inclusive drinks packages are also available during the show.

Callus on +97150 8786 728 or visit us online for tickets and info
Callus on 050 8786728 for all festive party details

wwwihelaughterfactory.com

WA | w Y . T E TICKETS et
uaExcHANGE" MOVENPICK T (e] TICKETS . L e - -

THE LAUGHEERIEAGE@RNY//:DUBA]
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WORLD BANKGROUP

Climate Change

Carbon Inttiative
for Development
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KNOWLEOGE

Climate finance for energy access

CiDev's experience provides know

and

Crediting Framework for Scaling up Eneray

endardized Crediting Framework Filot in

v: Facilitating Crecit

edures and Issuance Rules of

a

FINANCE KNOWLEDGE PRODUCTS

Increasing energy accoss

Pilating innovative results-based climate finance

Framework

CarbonPlus benefits

a S © O

Economic Environment Health

The Standardized Crediting Framework app!
* more comprehensive geographic coverage
flexibility
lower transaction costs
encouragement for private sector engagement
the opportunity to make us: ure market mechanisms

o

CARBONFINANGE | STANDARDIZED CREDITING FRAMEWORK | PROGRAMS |  KNOWLEDGE PRODUCTS

Knowledge Generation

©One of the main objectives for Ci-Dev is to distill and disseminate lessons
learned from its work to inspire further scaling and replication. In particular,
Ci-Dev has developed expertise and knowledge related to carbon crediting
methodology, the fund's portfolio of low-carbon enargy access programs in low
income countries, and results-based finance barriers and approaches.
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WORLD BANKGROUP

Climate Change

Executive Summary

gk mbsesmack el T TR

THE GEF

The GEF was established in 1991 to provide  the CDM and interational trading in carbon units,

additional developn istance to improve the  building the capacity of national governments and

global enviranment, with elmate. change a ket actors.and demonstrating methodoi

of its original priorities. The World Bank was business models, and best pol

of the original three implementing agencies of carbon market with high snunmental integriy.

GEF and hosted its secretariat. The World Bank's It has been an innovator and driver of private

g engagement with the GEF at its . convenor of policymakers and private

resuted in close aignmet in el ctors, and contributor to knowledge about carbon

and operational priorities between th finance

the Bank, pmw‘ulm\u .nmmdwl an en e . the Banks wide range of carbon funds
emerged over time in a fragmented way, with
multiple bespoke funds created in response to
onor objectiv cases constraints).

cton were easier to estab The carbon-related trus

as agriculture,
or transport. This has evolved over time as climate.
related impacts in other sectors have be
ated teams have by
the Bank to

ssful in leveraging each other or the broader
strategies and resources of the World Bank, and
their governance and processes were sometimes
perceived as cumbersome. Financial commitments

and Innovating
Climate Action:

A Retrospective of the World-Bank'’s
Experience with Select Climate and,
Carbon Trust Funds. = L

3

retrospective examines how the World Bank's  The World Banis use of trust funds has supported
strategic use of climate-related trust funds has  transformative outcomes  through  efficient
enabled it to play an outsiged role in catalysing  channeling, blending, and aggregation of public
climate action worldwide for nearly 30 years. By and private sources of capital. In addition to
ing back at the histary of climate and carb
finance—with a focus on the pioneering role missions reductions, the
the Global Environment Facility (GEF) and We standards and enabling  policies,
Bk carben funds i wpurtng ckvcte ehange  devlapran.of it cpocity e 0 promate
mitigation activities—this report dre ons d seale up public and private climate inves
i resomendations o how e vrid Bomcond o the national, regional, and local levels.
the wider development community can continue
to benefit from climate-related trust funds to
Pport countries in meeting their Paris Agreement
mmitments and achieving their sustainable

Trust funds allow the World Bank to be more
innovative than it would otherwise be through
ogramming and inve:
sk than financing fr

pment and poverty reduction goal . enabling pioneering
celeration of climate and

INNOVATION, EVOLUTION, INFLUENCE
carbon financ: In the process, the Bank

Since the adoption of the United Nations  has been able to play a key role n influencing policy
Framework Convention on Climate Change at the  and marlet development across emerging markets.
Rio Conference in 1992, the World Bank has been  Mang climate and carbon finance developmen
a leader in scaling up climate finance, pushing  over the ast 30 years would not have been possible
inmovation and inflencing globl progress on - without the Banks use of clmate related trust
clmatechang. Muc of this wor hos been made fus. s ntlsual teodershi, llngne

4 the porale funding prowded to the Lok targetd ik 1 deronetraton ond pier
ot B throbgh et e, T s cre projects, credibility with policymakers and market

omprehensive approach  qctors, and ability to convene and catalyge other
to systematically leverage all sources of finance, institutions and the private sector lso contribute
expertse, and selutons to support developing o the Wrld Bank' uique ol
untries' sustainable, climate-smart grow

Historical Background
and Context
f

s The GEF and carbon funds were among the earliest sources of finance that the World Bank used to support
investments to address climate change mitigation. The results attained by these trust funds are among
the most significant achieved by climate finance since the adoption of the UNFCCC.

AN EVOLVING GLOBAL POLICY AND SCIENCE LANDSCAPE

Global policy and seience have evolved in lockstep, but action at all levels remains behind what the IPCC
suggests is necessary to “prevent dangerous anthropogenic interference with the climate system” The
frst IPCC report, Climate Change, the IPCC Scientific Assessment, published in 1990 led to the adoption of
the UNFCCC in 1992, launching global caoperatio (ange. This cooperation is
15 Paris Agreement, which aims to “strengthen the global response to the threat of climate
by achieving net-gero emissions in the second half of this century to build a climate-resil
ciety and orient financial flows towards climate-compatible dev
ntinue to be alarming and significant effort remains to put th
able, as illustrated in the 2018 IPC il Repor Gl

However, growing public awareness, more comprehensive commitments under the Paris Agreement, and
and private sector capacity to measure and act upon emissions have led to a stronger
fous, economy-wide emissions reductions. This has resulted in @ meaningful
d and implemented policy regimes at the national and sub-national le
y ictors, underpinned by increased support f
1, almost half of all countri ring three-quart
in 2017; excluding the USA, countri
gas (GHG) reduction target

inpla
90 percent of global p"pu\n(mv\ had economy

June'éOZO

varied and innovative appro

and adaptation inv ts, including those the
red too risky to undertake by the

Bank's International Bank for Reconstruction and

to Emis
ERs
and progres

developed
Development (IBRD) or International Development sectors, with the largest reductions achieved in
Association (IDA) operatio industriol gases and energy, whie results in
Even asthe GEF's mandate has expanded to related to land use have been more lmited.
more environmental ssues anda growing numberof
g agencies competingforfunding,early
lessons from World Bank and GEF-funded activities
remain relevant. today. Other, newer  climate
related trust funds have also incorporated World
Bank-GEF operational approaches to strearline
their own processes and procedures. Notably, the
Climate Investment Funds (CIF) established in
2008 bl ts administrative processes on lessons
learned from mare than @ decade of World Bank
experience with the GEF.

CARBON FUNDS

e World Bank's involvement in carbon finance
volved with the external environment,
starting with early efforts related to project-
based _appr notably under  the
Clean onmhmsm M.mm»m COM). maving

implementi

to achi
demand, o li pport
markets as n.-u aned clong with suppart for he
Today, the World Bank f
on buiding the enabling conditons, capacit, and
finance mobiligation necessary to achieve scale in
line with the ambition of the Paris Agreement. The
World Bank can be credited with helping to launch

A GROWING CLIMATE FINANCE ARCHITECTURE MOBILIZING GREATER FLOWS

The climate finance architecture has grown and become more complex. There were no dedicated funds
for climate action in 1992. Now, there is a proliferation of international climate funds and channels through
anding can flow to support clmate.related programs, projects, and other mitatives. The 2075
Climate Fund Inventory of the Organisation for Economic Co-operation and Development (OECD) included
1 such funds, while @ 2018 review by the Overseas D ent Institute identified 21 multilateral and
seven bilateral climate-related funds (see Figure 2).° The GEF, launched in 1991, channeled much of the
funding for climate action—with a facus on mitigation—until a range of other funds and initiatives were
Iy established. These included carbon funds, starting with the PCF in 2000, dedicated multi-

(CIF) launched in 2008, and the Green Climate Fund (GCF)

d sector-specific initiatives like the Forest Carbon Partnership Facility (FCPF) also

specific initiatives also provide critical funding relate mate, such as the

tion and Recovery (GFDRR) launched in 2008 or the Global Infrastructure

bal Fa
Facility (GIF) launched in 2014

B

Introduction

With 189 member countris

ssonal inancing, that the World Bank and s clents can s to
P rd capacity building, improve enabling environments, put in place standards,
promote knowledge sharing, and suppr . finance, and pol

Trust Fur

Knowledge
+Knowledge-sharing
Pilting / scaling workshops
blended finance
~Trining programs
+Risk mitigation

+ Morket
mechanisms

rld Bank has been a pioneer in the use of trust funds for climate action, dating back to
19905 when the Global Enviranment Facility (GEF) and the Multilateral Fund for the Implementation of the
Montreal Protocol (MLF) were established. With the creation of the Prototype Carbon Fund (PCF) in 2000,
the World Bank helped catalyge the
helped demonstrate proof-of-concept for a market mechanism to serve as an instrument for climate change
mitigation and the global public good. In the 20 years since, the World Bank has continued to innovate and
Ive in the way it uses both climate and carbon finance to support its clients in achieving progress toward
climate change mitigation and adaptation.

SUMMARY OVERVIEW
The World Bank's involvement in carbon finance has evolved with the external environment, starting with
orlyeforts eatedto projst-based approaches, e ntblyunder the CDM,ming to achev gestsr
scale in response to market demand, working to consolidate and support markets as they d along
with support for the Kyoto Protocol, and now focusing on building the enabling conditions, mpnm and
finance mobilization necessary to achieve seale in line with the ambition of the Paris Agreement. The World
Bank hos delverd a totalof $24 il thraugh 3 corbon:elated trust fundstrough Y 2010 e igures
© and 10). Programs under these trust funds have generated an estimat reduced

Figure 9: Cumulative ents (ERPA and ASA) of World Bar Funds (US$ mill

Source: World Bank

SCALING CLIMATE AND CARBON FINANCE SINCE RIO

panded its effort in climate financ
assistance and capacity building programs,
ches ta climate finance may not have scaled.

nd results ?

sinks) or from trading in carbon credits.”

In this paper
d

related to carbon markets and carbon pricing.

el lmats o b olao ecracc, Gl public e picts cliat s s cw asited
have reached $579 billion per ye * but they remain insufficient to put the
world on a climate-compatibie pathway. The Pais Agr et ami e el implementing decision under
the UNFCCC® call for cooperative effor ilige additional public and private climate finance, building
on the current mobiligation goal of $100 billon per year, and increasing from there as of 2025 (see Box 2).
The Paris Agreement also provides for a new generation of market-based mitigation mechanisms under it
Article 6, which have the potential for increased carbon finance flows between countries under the Sustainable
Development Mechanism of the UNFCCC, via bilateral deals, internationally-linked carbon markets, or within
so-called “earbon clubs" that might emerge among groups of countries.

The World Bank can be eredited with helping to launch the COM and international trading in carbon units.
building the capacity of national governments and market actors, and demonstrating methodologies.
business models, and best policy practices for a carbon market with high environmental integrity. It has
only been an innovatar, but also a driver of private financing, convenor of policymakers and private actors,
and contributor to knowledge about carbon finance.

Desite igficant innovaton and impact,some chalenges hve prsste. Like many rust funds arbon
fun
e rkd B, et cominenta o ERPAS heve ot always translated into emissions reduction
especially in
aried depending
rial gases and energy, while
results have been much more limited in AFOLU.

World Bank Carbon Fund Payments by

AR, 4.0
MNA,

Global, 16.68%

$2,416,545,893

ource: World Bank

With the Paris Agreement providing an impetus to revitalige carbon pricing and global carbon markets,
lessons learned on the need for risk-taking, scale beyond the project level, and effective alignment among
anc, sisire reduction unle purshase. o othor orms of it fean gl racon
o bl relg the poise of cmbas v . appert ko chietors I

nnmpm and AFOLU,
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7TH CYCLE OPEN FOR APPLICATIONS

The International Renewable Energy Agency (IRENA)
and the Abu Dhabi Fund for Development (ADFD)
are pleased to announce the official opening of the
seventh cycle of the IRENA/ADFD Project Facility.

Summary project proposals will be accepted thro
the Facility’s online system between 12 November
2018 and 14 February 2019.

OVER 120

However applicants can begin working on their
COUNTRIES ELIGIBLE

proposals online now.

Government-driven and national priority renewable OVER
energy projects in developing countries that are

replicable, scalable and potentially transformative

are encouraged.

For further information and to start working on M

your application, visit www.irena.org/adfd U S D\

Contact us at adf AVAILABLE

25m-15m 1% 2%

covering up ta 50% of 20-year loan period with
the total project costs 5-year grace period

Renewable Full Government
energy feasibility guarantee
technologies study required

SEVEN PROJECTS AT

IRENAADFD CONSTRUCTION STAGE

PROJECT FACILITY

Mali ® )
HIGHLIGHTS 4MW + USD 9moan Antigua

Solar PV mini-grids and Barbuda ®@®

Effective framework for evaluating 4 MW = USD 15m loan Replicable

I a n ojects of Solar PV and wind

renewable energy projects on w Scalable
tech nd - f i
susta ransformative

nable development impact

IRENA ADFD

PROJECT FACILITY

ACCESSIBLE FINANCE

FOR RENEWABLE ENERGY
IN DEVELOPING COUNTRIES

@ IRENA

Intorational Randwatsie Energy Agency

The Promise of

A5 P sk PV a1 o gt e exkain w4 i 01 Sa5chedvs, o el

To date, the Facility has mobilised over
USD 695 million for 24 renewable energy
projects in developing countries

Apout 1RENA

About ADFD

JANUARY 2019 LA

WHAT IS RENEWABLE ENERGY?

Renewable energy is any form of energy that comes from a source that Is naturally replenished on a
human timescale.

1 s abundant and accassible avarywhere, inchuding remate lacations. it has positive social and sccnomic banefits, such as
access to hesting. cooing. lighting. food storage. heaith care. infermation. education. empioyment and Investment oppertunities.

& s abunelant all aver the werld and cemes In varlous forms:

» *

B -

Cuba®

10 MW = USD 15m loan
Solar PV parks

uso
420 mcaons

Mauritania ®
1MW + USD 5mloan

Wind mini-grids
Maldives @ =

4 MW - USD 6m loan
Waste-to-energy plants.

million
70 global
experts engaged
New renewable 228 projects Sierra Leone ®
energy capacity shortlisted 6 MW « USD 9m loan
created Solar PV park

Renewables

@ BIOENERGY

Bioenergy is energy obiained from animal and plant materials,
such as woad, arganic waste and vegeatable oils. it is especially
SIONINCENE (1 DODUIOUS NANKONS WIth TSI eneray demand.
‘Solig biomass can be burned for heating or power-ceneration,
or else comverted into oil or gas substitutes. Liquid bicfuels -
3 comenient renewable ttanc-in for gascling - et ncreasingly
wsed in the transport sactor.

@ GECTHERMAL ENERGY

Goothermal eaergy cames from the heat siared under the
Eanh's crust. While a few courtnes aiready use cirect heat
or generate power (s way, cillers possess vast unapped
‘geathermal potentlal

@ HYDROPOWER

Vydropower is energy derived from flowing water, The wator's
kinetic enargy - or enargy of mation - deives turbines, turning
it into mechanical enargy, which 3 generator then tums
into electrical powar. it fs among the most cost-atiective
ways discovered 50 far fo generate electricity, We many
countsies have relied on large hydropower dams for decades,
micro-hydropower projects are increasingly commen and are
improving pecple’s [fves in remote locatiors.

@ OCEANENERGY

Ocoan snergy, such as Hides, waves ard currents, can be
harressed 1o produre eloctricity. Tidal enargy, for example,
Inwolves Incoming water being stored and led through
rarnines.

@ SOLARENERGY

Enesgy can Lehanessid fom the sun - even I laucy westher
Solar anergy is increasingly used across the warld, whethet for
power genoration and to heat and dezalinate water. The cost
of manufacturing solar panels has plummated in recent years,
and instaliation Is pOssibIE 3IMOSt anywhere. SOa7 POWE I
generated In two main ways: photovaltaic (FV) panels that
create an electric current; and concentrated solar power (CSP).
plants, which use mirrors te concentrate solar rays. This heats.
fiuid, croating stoam that drivos 3 turbine o generate cactricity.

© WINDENERGY

At In motion produces ensigy. Despito long histerical roots,
Wind power has emerged recenty as a fastest-growing and
rapidly evolving energy tachnology. Costs continue falling.
while instalied capaclty grows. Mary perts of the world
benefit from strong wind speeds. Offshore wind power offers
tremendous potential.

ADFD FUNDING

USD 50 | usps-15million | 1-2% loan rates,
million

per cycle 5 costs 5y ce perio

ELIGIBILITY
Proibcts aibanited for unng shoud B in 3 dewkping couiy 3% must imove senewible 6y
ACEACAIT €4 DO SEI16d DM ARTTAN, SIS, STTE-QURITATLS) NS EUbens.

HOW IT W

Apglications ane rahated by a0 leoendent,
memtonsl Fane of Experts that shortint
rocts Lased on lechrica Tessiily, eccncrric/
fioail viblity and s<oeconnic ind
‘emvacernertal berfts. The Advicey Committoe,

selection of projects rom IRENAS rocammmonced
st Aftar this, ADFD s g bi-bioral agrasrnants
with xreer it ofiise for sactid pecycts
To be shortisted, projects mmust be:

THE IRENA/ADFD PROJECT FACILITY

n concessi
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21 BRAND MARK ELEMENTS.

The CWB brand mark
can be used in a
subtle way.
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BRANDMARK PLACEMENT

The brand mark has
multiple variations,
always pick the one
that stands out best by
following these rules.

ent on images
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RAND MARK ELEMENTS.

The CWB brand mark
is the major visual
element of the CWB
brand identity.

There are nine colours
set in the colour
palette that can be
used either on white or
on a solid colour.

We have four primary
colours and five
secondary colours
Tints are permitted as
long as the integrity
of the colour is
maintained.

he CFM

Climate action and
development go hand in hand.

Investments in sustainable energy and land use
don’t only reduce carbon emissions, they can
also unlock enormous economic opportunity.

The Canada-World Bank Clean Energy and
Forests Climate Facility targets financing to
where it is needed most in order to stimulate
investment in inclusive, green growth.

Q
<o/(;q‘:‘/LITY ““’4

PRIMARY COLOURS

PINE GREEN SKY BLUE

AUTUMN ORANGE AUTUMN GOLD

SECONDARY COLOURS

H " EE

MIDNIGHT BLACK  DAISY WHITE SILVER MOON MIDNIGHTBLUE  FERN GREEN
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Home BRAND TOOLKIT - TYPOGRAPHY /7

The colour palette is
set with eight colours.
These can be used on a
white or a solid colour.

Four primary, and four
secondary colours.

If the integrity of the
colour is retained and
not compromised or
reduced, then tints are
accepted.

Home BRAND TOOLKIT - COLOUR PALETTE /8
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To guarantee brand
recognition, it’s
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HOME BRAND TOOLKIT - BRAND MARK ELEMENTS /2

To guarantee brand
recognition, it’s
vital that the Home
logo is used and
placed consistently.

tly and pl ith

To select the
version of the logo
that works best,
follow these rules.

Placement on images

NTLY in &
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f the image

Placement on coloured backgrounds

Make SURE that the lo:
ts colo

Stay TRUE to the
logo - it must
NOT be altered in
any way.

The do’s and don’ts.
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IRENA ADFD

PROJECT FACILITY
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7TH CYCLE OPEN FOR APPLICATIONS

The International Renewable Energy Agency (IRENA)

and the Abu Dhabi Fund for Development (ADFD)
are pleased to announce the official opening of the
seventh cycle of the IRENA/ADFD Project Facility.

Summary project proposals will be accepted through
the Facility’s online system between 12 November
2018 and 14 February 2019.

However applicants can begin working on their
proposals online now.

Government-driven and national priority renewable
energy projects in developing countries that are
replicable, scalable and potentially transformative
are encouraged.

For further information and to start working on
your application, visit www.irena.org/adfd

Contact us at adfd@irena.org

%ﬁ % ﬁ 26m-15m

Renewable Full Government for each project,
energy feasibility guarantee covering up to 50% of
technologies study required the total project costs

ABU DHABI FUND FOR

Y /L
Yy / 1/

OVER 120

USDCaX

1% 2%

20-year loan period with
5-year grace period

@@ IRENA

Infernational Renewable Energy Agency

RAJAR 03 2018
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LISTENED ON

' 0 “BARB WEE; 4):) 2018 “RAJAR G3, 2018
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MOBILE PHONE

of all adults claim to listen
at least once a month

o BRC 34.30
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EGP 3,758
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SHOP ONLINE
EVERY DAY

BBC AND COMMERCIAL RACE BBC LOCAL RADIO STATIONS III\\\\\\\\\\\ ALL COMMERCIAL RADIO
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Increase in the commercial
radio audience between
Q2, 2018 & Q3, 2018

03, 2017 _48 8% BBC Radio BBC Radio BBC Radio Premier

Cambridgeshire Lincolnshire Shropshire Christian Radio

Free Radio (Coventry
& Warwickshire)




IRENA ADFD

PROJECT FACILITY

7-YEAR HIGHLIGHTS

The Facility has established an effective
framework for evaluating renewable
energy projects on technical, economic
and socio-economic impacts.

Since the first selection of projects in 2014,
seven projects have now reached
construction stage, with commissioning |

7 projects at construction stage

% ZAEYTII A

Sierra Leone

6 MW | USD 9 million loan | Solar PV
Over 15,000 people will benefit

$ »
&—%ﬂﬂ— - !
Maldives Seychelles
4 MW | USD 6 million loan 5MW | USD 8.5 million loan
I Waste to energy shortlisted projects shared I Solar PV

expected in 2019.

allocated by
s ADFD
million

usb

420

million

mobilized from
other sources

new renewable
energy capacity

KIDS ORAL HEALTH

Unchecked dental diseases can lead to Poor oral health can put kids at a
sleep deprivation, missed school days, disadvantage in school as is can be
and a lack of concentration connected to lower grades as well as

Brush teeth Use tooth- Floss teeth
regularly paste with the sugar and junk regularly
fluoride intake food

Get regular
dental checkups

800z

www.snoclinics.com

Superior . Gentle . Trusted

s iﬂrg *

i o

7 *%ﬁf A
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10 MW | USD 15 million loan

10,800t CO2 emissions

g d waste with other co-funders 300 local jobs will be created

229

program, including desalination

plants

507

applications received since
2012 evaluated by global
panel of 70 experts

s

Mauritania
1MW | USD 5 million loan

Four coastal villages benefiting from
desalination and ice-production units

projects selected for
funding by ADFD

Cuba
| Solar PV

mitigated per year

T £
Mali .
4 MW | USD 9 million loan AnthG and Barbuda
| Solar PV mini-grids 4 MW | USD 15 million loan
Over 120,000 people | Solar PV and wind
will benefit Transformation of the water sector with
90,000 people benefitting
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Offers: 177 Company News: 196

Total opens
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Internal Alerts : 49
Industry Highlights: 49
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ENOC Group HR Director, ed. 5 (Internal Alerts)
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Opened 45 times: Travel Dec

Opened 41 times: Weight L
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Internal Alerts: 52
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Industry Highlights: 15

IRENA ADFD

PROJECT FACILITY

REPLICABLE

Projects provide models
for other regions, driving
sustainable development

Highlghts

0060000

Company News: 113
Offers: 64
Events: 28

Tips: 26
Industry Highlights: 25
Internal Alerts: 20

Unique opens

Total readership for each edition

00600600060

Company News: 119
Offers: 54
Industry Highlights: 19
Events: 12
Polls: 9
Tips: 8
Internal Alerts: 4

IRENA ADFD

PROJECT FACILITY

SCALABLE

Projects demonstrate efficient, effective
business models and suitable
design for scale-up

000e®0

Internal Alerts: 184

Offers: 168
Company News: 83
Industry Highlights: 59
Events: 57
Tips: 7

IRENA ADFD

PROJECT FACILITY

TRANSFORMATIVE

Projects bring socio-economic benefits,
improving the lives of people
and communities
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